Quick Start Guide

Welcome to Consumer Optix
Lead Augmentation

With customer insights from BDX, Consumer Optix gives you
information about your prospects that you can use to increase
conversion rates and sell more efficiently, making a positive
impact to your bottom line.
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Quick Start Guide

Consumer Optix Lead Augmentation

Through Consumer Optix BDX provides
builders insights into their customers,
prospects, and markets.

One of the areas that insight can drive the
most impact to the bottom line is in better
understanding prospective customers. -

That’'s why BDX is providing augmented
leads to you — at no additional cost. With
more information about the prospect you can:

> Reduce time to close

> Improve conversion rates

» Optimize marketing and sales programs to
drive higher returns on investment
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Consumer Optix Lead Augmentation

A typical basic lead will include the name, contact information, and information about the home or
community he or she is interested in. Augmented leads include much more:

L Market Segmentation

Tells you more about what “type” of prospect this is — a young family, a retired couple — and describes
the typical demographics and behavior of that group. This can help you target your messaging to make
the biggest impact.

. Household Demographics
M"M‘ Gives you insight into this specific prospect, things like their income, current housing situation, and more.

Shopping Behavior

An indicator of lead quality, this data tells you what their recent activity has been on
NewHomeSource.com. Have they submitted a number of leads for multiple builders, or have they just
started looking today?
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Consumer Optix Lead Augmentation

BDX has partnered with Neustar, a recognized leader in this space,
to provide detailed market segmentation to the home builder industry.

Many builders find these 172 segments too finely-detailed for

practical use, so BDX worked with Neustar and several builders to neUStar
define Consumer Optix Segmentation Clusters:

» A new industry standard, designed specifically for home builders

» The 15 groups define clusters of similar Neustar segments based on
customer behaviors related shopping for and building new homes

Summary personas are provided for each of the Consumer Optix
clusters which include:

» Average demographics for the members of the cluster
> How the cluster ranks for various behaviors, relative to the other clusters

> Insight into how the members of the cluster typically behave

» Available from your Account Manager or via link from BDX Live Shopper
Profiles

In future updates, BDX plans to add marketing consumption and
geographic insights to the personas
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Consumer Optix Lead Augmentation

The following demographics are included with The following shopper behavior data is included
each lead, specific to that lead: with each lead, specific to that lead:
» Estimated household income All details are specific to NewHomeSource.com over a six
» Persons living in household U e
> Total visits

» Children living in household

> Presence of young children in household » Lastvisit

> Current property type > Days on site

> Current property value » Average visit (in minutes)
> Total time on site
» Total direct leads submitted

» Total indirect leads submitted

» Own/rent current property
» Current property year built

» Length of residence

» Presence of premium credit card L O E UG

» Presence of home business > Total home views

» Total video views
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Consumer Optix Lead Augmentation

BDX creates a shopper profile for each person that submits a lead.
The shopper profiles contain all of the current augmented data for o®
that person, plus a reference to each lead he or she has submitted. ®

There are two ways to access the shopper profile for each lead: BD L | V E

1. If you access leads via email, file (TSV/XML), or report, each lead
will include a link to the shopper profile page for that person in
BDX Live.

2. If you access leads via API, use the GetLeadsExtended and
GetUserBehavior endpoints in place of the basic GetLeads
endpoint

» Full documentation explaining how to use these endpoints (with
examples) is available from your Account Manager. Online tutorials We b AP
are also available at https://api.newhomesource.com/DataExplorer.
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Consumer Optix Lead Augmentation

BDX uve =

My Leads Lead Detail
Shopper Profile
Household Demographics

Dote Comemunity Noma Plan Noma

100172018 Hagar's Crossing

Terms of Use

Tina's Home Shopper Segment

A

Recent NewHomeSource Activity
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Consumer Optix Lead Augmentation

All builders that list with BDX can join the Consumer Optix
program for FREE.

Because the data provided in this program is sensitive in
nature, and its use is subject to various regulations
including the Fair Housing Act and Fair Credit Reporting
Act, BDX is required to have participating builders agree
to an Acceptable Use Policy.

To join the program, contact your Account Manager. He or
she will configure BDX Live so that you can access the
program once the Acceptable Use Policy is accepted.

That's it!
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Consumer Optix Lead Augmentation

BDX is in a unique position to deliver meaningful
business intelligence to our customers with data
that spans multiple builders and geographies:

» Position future communities more effectively

» Better understand how different brands with similar
price ranges attract different customer segments

» Target brands in different geographies to match the
local preferences of those buyers
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How valuable would it be to get this kind of data
about all of your leads — not just BDX leads?

» Services like Neustar are expensive, and often only
available to high-volume builders

That's why BDX is partnering with Neustar to
provide lead augmentation for all builder leads

> At a price point 20%-50% lower than any individual
builder can obtain on their own

Pilot program is running now

> In return for your feedback and a commitment to test
the service, participating builders get access to the
augmented lead data at no charge for the duration of
the pilot program

» Room for only one more builder in the pilot program

» Contact your Account Manager if you'd like to
participate!

© 2019 Builders Digital Experience, Inc. All rights reserved.



BDX

About BDX More Information

The numbers paint a clear picture—today’s homebuyers are going
online to find their new home. Having a strong presence online is
about more than just providing information for buyers—it is about
creating a complete digital experience that brings your homes,

communities and options to life.
BDX is a trusted resource for your digital marketing needs. In addition _
website development, mobil&iarketing capabilities, interactive floor
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social media packages, and nnovativ@ sales center technologies.

to the top new home listing site—NewHomeSource.com, BDX offers
‘ plans, photo realistic renderings, video production, email services,
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